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AUTHORING A BOOK

e
The book offers a unique perspective as BUllﬂ UR
Dhiraj interviews various realtors from Hyderabad,
unraveling their experiences struggles, and the
valuable lessons they've learned. As aninsider in the
industry, Dhiraj shares tips and tricks gathered from

these interviews, providing readers with insights

into the real estate landscape in Hyderabad. The Mastering the Market
book is a rich tapestry of narratives, blending Proven Tactics
personal stories with professional wisdom. from Successful Realtors

DHIRA)J
MERANI
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We are in the News

DIGITAL

20 Hindustan Times

Top 15 Inspiring Entrepreneurs of India
to Look Out Forin 2024

Let's detve into the profiles of some of India'’s top entrepreneurs,

each with a unique story of determination and success
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We are in the News

DIGITAL -1 dailghun

Increase Your Company's Revenue with Digital

Mojo's Integrated Digital Marketing Solutions CCLICK HERE » I %

-
and Strategies s,

000
Digital marketing is known to be the most effective modern
means of connecting a business or an organisation to its
customer base. This has not only led to increased growth and
possibilities for businesses but has also helped in increasing
the overall revenue by bringing in the required engagement for

growth and advancement. The process of digital marketing
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We are in the News

INC:B B - — — IN c m

Digitial Mojo's Integrated Digital Marketing
Solutions and Strategies Will Boost Your
Company's Bottom Line

Digital marketing is widely recognised as the most effective (echnigue of connecting a business or

arganisation with its client base in the modern day. This has not enly resulted in improved growth and
oppartunities for businesses, but It has aiso contributed to a rise in overall revenue by fostering the

engagement necessary for growth and advancement. Thus, GlgIT..ll markering facilitates business c I I cK H ERE ‘ ,
-
operations by Increasing sales and facilitating connectioni with Customerns. I‘
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We are in the News

Entrvprmd.‘{ Hunt
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Increase Your Company’s Revenue with Digital Mojo's Integrated
Digital Marketing Solutions and Strategies




We are in the News
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Increase Your Company’s Revenue with
Digital Mojo's Integrated Digital Marketing
Solutions and Strategies
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We are in the News

# Hindustan Times 20 Hindustan Times

ket Entertainment India ‘World Citiies Education Lifest

Dhiraj Merani

Dhiraj Merani, the CEOQ and Founder of Digital Mojo, is a
visionary leader renowned for revolutionizing brand stories
in the digital marketing landscape. With a stellar educational

background from Johnson and Wales University, USA, and

: : . : i
certification from IIM Kashipur, Dhiraj's expertise and CCLICK HERE L Bl
-
F

innovative approach have propelled Digital Mojo to the

forefront of the industry. As the founder of the Academy of
Internet Marketing (AIM), Dhiraj has also nurtured and
trained over 500 students, shaping the future of digital
marketing. His commitment to excellence and passion for
digital innovation continue to drive Digital Mojo's success,
making it a leader in crafting impactful brand narratives.
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NO0JO

Noun

Pronounce : mo - jo

Comprehensive full-service agency dedicated to delivering complete
end-to-end brand transformations to premium clients.
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Top Brands
We Work With
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REAL ESTATE CLIENTS

I saKeT il PURAVANKARA’

WE BUILD YOUR DREAMS CYBER CITY
BUILDERS & DEVELOPERS PVT LTD
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REAL ESTATE CLIENTS

'+' FUTURE TRENDS

[ HE \VAILEY ".L'j ALEKHYA

INFRAA DEVELOPERS

i.?’ Garden of Eden

Land » Life = Leisvre
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REAL ESTATE CLIENTS
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i S Fines! Homes & Honest Practices
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Healthcare Industry
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CONTINENTAL JASLOK HOSPITAL @ emeralis

HOSPITALS
Ohor Henling Tossch.. A lifetime of care

4e. | SANJEEVANI
HINDUJA HOSPITAL & nfds%rw

PECIALITY HOSMIA

Road No. 12 ”( II
oy Apillo
XHDSF’ITAL ARG S PP
Banjara Hills, Hyderabad Life Sciences Pvt. Ltd.
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SCHOOL & EDUCATION
CLIENTS

/@Y GREEN GABLES

INTERNATIONAL SCHOOL

TP KIRAN
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INTERNATIONAL CLIENTS
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TECHNOLOGY A ;
AND IT SERVICES Looic 7. 1IMS \/
g CYNTELTECHNOLOGIES
TRANSPORTATION
AND LOGISTICS

Matro Shuttle Service
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Brand Development and Strategy

Focused on creating a strong brand foundation and strategic direction.

- Brand Architecture:

® Audit

% Analysis

¥ Portfolio management
- Market Research and Analysis:

¥ |In-depth understanding of market dynamics
- Brand Communication Strategy:

& Crafting a unified messaging approach
- Digital Marketing Strategy:

® Online presence

Online engagement planning
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Marketing Execution and Outreach

Dedicated to implementing effective marketing tactics both online and offline.

- Offline Marketing Consultation:
® Print advertising ﬁ
™ Influencer collaborations o
- Online Marketing Execution: 0
M Social media
% Google My Business strategies
- Content and Creative Strategy:
& Innovative content creation
% Management
- PR and Media Outreach:
® Building brand presence through public relations




Analytical Research and Content Production

Combining data-driven insights with creative content production.

- Consumer Behaviour Analysis:
® Understanding target audience preferences
- SWOT Analysis:
® |dentifying strengths
Weaknesses
® Opportunities
M Threats
- Visual Content Strategy:
Crafting impactful visual narratives
- Video Editing and Motion Graphics:
Enhancing brand storytelling through multimedia
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DefiningLemerian

Lemerian is a transformative workin' cafe inspired by the acronym LE,
MIR (LET'S MAKE INDIA RICH). It goes beyond monetary wealth, striving to
make people rich in their work experiences, fueling the economy. With a
focus on enhancing work efficiency and effectiveness, Lemerian offers
artistic casual workin' cafes paired with a work quality enhancement program
that brings a serotonin high and fosters a sense of community.

Typeface (Elegant, Modern)

The typefaces used reinforce our brand identity to be Artistic, elegant

& Modern.
Montserrat ABCDEFGHIJKLMNOP
QRSTUVWXYZ Medium  Although mainly seen in websites and online media, its high
readability and ease of scaling make Montserrat a suitable
Published abcdefg hijklrnnnp typeface for printed material, such as brochures, signage
in 2010 qrstu U&.“ and even books
Bold Although mainly seen in websites and online media, its
high readability and ease of scaling make Montserrat a
by Argentine artist 1234567890.,:;""/~ suitable typeface for printed material, such as brochures,

signage and even books

Julieta Ulanovsky
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ALCOHOL

ME LATER!
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Social Media
Marketing

DIGITAL MOJO

MN0JO



€  bikanervalain
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OM SREE’

DLWLDERT & DEVELDPERS LLP

Experiance Happiness

INVESTING
in a property
That holds a Promising Future

(D BEBZOOIZTS | wWih Oms eetom
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Eaperience the Allure:
Shanti kiran's Kundan Collectinn
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Shanti Kiran's Kundan Collection
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CGl Videos
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WHEIRE EVERY DRINE } o 1 BECEFIME TOUR NIGHTLINE
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Olive Spa
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New Year, new Jhr
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Print Media &
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PRINT MEDIA

TIMES OF INDIA ==
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GALLAXY OF LIGHTS

STEP INTO A WORLD OF
BRADIANCE

Ca

§ o=

= ™ o




TIMES OF INDIA

A HEAVEN OF
COMFORT .v0

PRINT MEDIA
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PRINT MEDIA
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BERAND:
Brown Bear Bakers

CAMPAIGN:
6 flavours for New year

OBJECTIVE:
To raise awareness among the audience about 6

different flavour cakes that brownbearbakers have for
new years starting at 350/-

IDEA:
Collaborated with influencers that came from different

niche and talked about how brownbearbakers cakes
are their favourite and trustworthy. The influencers
spoke in regional language that brought personalisation
and instant connection with the audience.

CAMPAIGN OUTCOME::
https://www.instagram.com/reel/C1KFEbZR8ze/

DIGITAL MOJO




e \ BRAND:
ShantiKiran Jewellers

CAMPAIGN :
Branding for ShantiKiran Jewellers

OBJECTIVE:
Promoting authentic Diamond, Polki and Kundan

jewellery.

IDEA:
Collaborated with influencer who's audience were

interested in jewels and could have been a potential
buyer.

CAMPAIGN OUTCOME:
https://www.instagram.com/reel/C2HDJ8uKelt/?igsh=

YnexMGF4YjVnNGV2
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BRAND:
Komma

CAMPAIGN:
Offer alert for party goers

OBJECTIVE:
To grab the attention of the audience about the club’s

99/- menu

IDEA:
Promoting their food, drinks, and bollywood themed

experience.

CAMPAIGN OUTCOME:
https://www.instagram.com/reel/Cxms_0BtSB2/?igsh=

9 Night club with amazing &8
MTB3ENZUd2pGHWRKOQ%3D%3D ¥ food, drinks, music, Dj & *

dance floor &
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The Hydroponic Technology of
Kamala Farms Has Taken Root
in India.

n recent years, hydropondt Tarming has gained
popularity as &n i ne and suitainable methad
af cultivating crops. Kamals Farms, India’s foremaost
hydroponic larming enterprise, is ot the forefront of
this movernent. Meghans Rao and Sandeep Reddy
founded Kamala Farms, which uses hydroponic
technology 1o grow fresh, organic produle w 441

minimal wales consumption and na pesticede
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Emeralis: Pioneering a New
Era in Healthcare Where
MNature and Science Unite to
Heal!
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META

2,915,517

Accounts reached

18.7K ‘ ' g

Growth

Content interactions [0

Profile activity ©
44,139

[ —— Profile visits

External link taps

Business address 1aps

DIGITAL MOJO

58,337
Followers

BATS

59,186
56,106

2,795

37,688
Accounts engaged

3,805 ‘ ' 33.8K

Accounts reached

2,915,517

58,337

Contentinteractions

44139

Profile activity increased by

52.2%
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GOOGLE

Conversion Conversion rate Cost per conversion

119.37 6.00% 3188.49
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REMARKETING

* Total E $127.48 350,533 182 0.052%

Impressions Frequency

350,533 11.9%
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SEO

(SEARCH ENGINE OPTIMIZATION)
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SEO (SEARCH ENGINE OPTIMIZATION)

Organic traffic Session

3,563 4,395

User Mew User

o ey 3,868 3,805

Pageviews Avg. Session Duration

6,572 0:02:15

Bounce Rate

7415%

DIGITAL MOJO

MNOJO



Web Designing
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Website Design & Development | TOCIL
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Website Design & Development | EMERALIS
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Website Design & Development | LEMERIAN
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THANK YOU
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